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ABSTRACT Successful businesses develop and sustain relationships amongst their network of stakeholders.
Stakeholders have the potential to assist in development, survival, and growth of any business.  This conceptual
paper was inspired by the philosophy that the success of SMMEs depends on new and established relationships.  The
paper relied on an extensive review of literature. It has immense value in that it has managed to bring together a
conglomerate of factors under a common platform to enable a discussion of the elements that necessitate an
acceleration of positive relationships in businesses. This extensive review of literature has empowered the authors
to extend confidence in the su itability of the different elements, thus allowing for the utilization of a self-
developed relationship management paradigm as the locus of the discussion.
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